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MSU SOCIAL MEDIA 
CONTENT
STRATEGY



CONTENT TYPES



SIGNATURE PRODUCTS 
DEDICATED BRAND CONTENT 
DEDICATED STRATEGIC STORY CONTENT 
SPARTANS WILL. ADVERTISING 
REPURPOSED CONTENT 
UGC: PROACTIVE 
UGC: REACTIVE 
NEWS RELEASES/STORIES 
QUOTE TILES 
MOTIVATIONAL 
HOLIDAY 
#DAY 
TRENDING TOPICS 
CAMPUS PHOTOS 
CAMPUS SHARES 
PRIDE POINTS 
TAKEOVERS 
PAID SOCIAL MEDIA ADS 



SIGNATURE PRODUCTS

Large projects that 
package and deliver 
content through a 

dedicated campaign 
intended to 

reinforce the brand



DEDICATED BRAND CONTENT
Content that 

delivers brand 
messaging without 

having to tell a 
story



DEDICATED STRATEGIC STORY 
CONTENT Content that 

delivers brand 
messaging 

through a story



SPARTANS WILL. ADVERTISING



REPURPOSED CONTENT



UGC: PROACTIVE

User-generated content we ask for



UGC: REACTIVE

User-generated content we find 



NEWS RELEASES/STORIES



QUOTE TILES



MOTIVATIONAL



HOLIDAY



#DAY

National 
days of 

celebration



TRENDING TOPICS

Pop culture 
and on-the-
fly trends



CAMPUS PHOTOS



CAMPUS SHARES



PRIDE POINTS



TAKEOVERS



PAID SOCIAL MEDIA ADS





CALENDAR EXAMPLE



YOUR TURN





QUESTIONS?



FUTURE OF MSU SOCIAL



Snapchat Takeover:  
MSU Formula Racing Team

Two engineering 
students from the 

MSU Formula Racing 
Team managed MSU’s 

official Snapchat 
account during 

NAIAS.

In the Snapchat story, the 
students explained what the 
team does, showed the race 

cars and highlighted the 
NAIAS experience.





Story: 22 snaps  
Total: 80.1k views 
Avg: 3.64k/view 



Facebook Live: 
Commencement

38k unique viewers 

39k views 

47% no sound on


