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Followers by Social Network

— 207,439

*11% Iincrease in total
followers YTD (over
119k new followers)

Twitter followers have
increased 41% YTD
(over 60k new
followers)

483,24

*Date: 10/20/2017
**YTD followers computed based on
number of followers on 01/01/2017

370,031—



Every time MSU posts
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Facebook

ﬁ Michigan State University @

. ) ) ) rear - Pubishad by Speink e “ehruary 16- @
FQ Michigan State University @
, _ ible view o Dhota/Sunny
we Published by Sprinkir (2] - June 14 - @ Incredible view of Sparty. (Phota/Sunny D.)

MSU researchers have discovered a dotential new drug thet reduces the
spread of melanoma cells by up to 90 percent. #SpartansWill

(/i Michigan State University @ f® Michigan State University @
warwss  Published by Sprinkir [?] - August 29 at 9:00am - @ newe  Published ty Sorinkl® Fecruary 12- @

Foundad on this day in 1835, M5L is the natfion’s pianeer [and-grard
LUNVers ty.

MSU is one of the top 40 universities in the nation, according to
Washington Monthly's annual ranking.

Promising new drug stops spread of melanoma by 90
percent

The man-made small-molecule drug compound goes after a gene's ability to
produce NMNA molecules and certain protsins in melanoma tumors.

MEUTODAY.MSU.EDU

236,444 people ‘eached Boost Post

[ﬁ) Like C) Comment &> Share S~ 260,411 proplz reachad Boost Post
OO’ MelissaWestcott, Laurie Kempisty and 3.8K ohers Top Comments ~ ib Lke (] Comment & Share £~
OO0 76K Tog Comments *
MSU nabs top 40 national ranking PANTONE 1855

Spanane Will.

MSU places 38th among the 303 national universities ranked in Washingtor
Monthly's 2017 College Guide and Rankings, released Aug. 28

MSUTODAY.MSU.EDU

185,234 people reached Boost Post
fﬂ) Like C] Comment &> Share

Qo % Rose Carpenter Lilly, Cecelia Timmis and 4.8K others Top Comments ™

238,033 pecple “eecnec Boost Post

o) bike (D Comment £ Sharc £~

II.\
R

OO0 ’¢ Dania Montiel, Christina Montagna axd 4 4< othe's Tep Commeants ™



Twitter

" Msuo

@michigarstateu

This academic year, #MSU will enraoll the

largest African-American freshman class of
any mstltutlon Ig! the Blg Ten #MSUPride

MICHIGAN STATE

BRI R S T Y

12:00 PV - 26 Aug 2017

130 Retweets 471 Likes &M 7 .é@‘t,ﬂ 2

(i MSU &

@michigensletau

#WednesdayWisdom coming at you from
@TylerOakley. #SpartansWill

9:00 AM - 17 Mey 2017

171 Retwees 1,001 Lices oa@ ; e ﬂ < .qb

MICHIGAN STATE UNIVERSITY

MSU &

e aml(‘,hlgan“arﬂ i

e

Because if we don't do it, who will?
#SpartansWill.

(\ C: [:’ ‘ / ’\ \ ' C: /
— ' J D
_J—/ Q’ AW A \_\ '

8:00 AM - 6 Jul 2017

111 Retweets 340 L kec s& O@Q@ac e

e Msuo

= Amichiganelatai)

It's the day we've all been waiting for.
#TheBestStartHere #GoGreen

&THIS IS SPARTA!

8:00 AM - 2 8ep 201/

260 Ratwasts G36 Likee e‘@ ' eo.«o

R Mo
v SRmichiganstarte.

At #MSU, you have 75,000 best friends.
#NatnonalBestFnendsDay

8:21 AM - B.Jun 2017

13femests 361Le: D BEOOESEGTE



Instagram

FIL EMENTARY ERUCATION

CONDARY EDUCATICN

REHABILITATION COUNSELING

SUPPLY CHAIN/LOGISTICS

AFRICAN HISTORY

INDUSTRIAL AND ORGANIZATIONAL PSYCHOLOGY

NUCLEAR PHYSICS

G michiganstateu @ Follawing

-
-

michiganstateu Seven #MSU graduate
programs rank #1 nat ona y. O¢N SUPrice

malimoocallections I1h = = grest )
jsender23 gdpeotnowe a5h

norahalkadeeb Go grean U0
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korynncaste Wren | git older [cause | am
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karynncaste o bacoraa vet

e Q

4,876 likes

st 51 "

SPARTAN S

ﬁ_ michiganstateu © Fallawing
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laeve. @ 4k Gryerarcett &l phato
S grac 7
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tan hesee
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7,408 lixas

LEIE WHE ‘MLLY $PARTANS WLL

MICHIGAN STATE UNIVERSITY

f& michiganstateu & Following

michiganstateu L ooks like 3 Spartar to us
(G custin M) YSpanarsalfia

moscovel @rarerose us

dazeemz Congrats! #EU4MEL!

abi sutumn @carlea coughlin
iZzoughlir ben me wher | heve g enild

sprin001 A lil sparlan for @asunshine luve
sprin001 A lil sparlan for @asunshine luve

carlee coughlin @abi actumn omg love this

basicleighhh Zancres0l8 this v | be your
ultra scunc photo

cecelia_miller A very great reason to love
MSU @val_noel you can't hate o this -

1amyue Best wishes! NP Go green!

wrmimien == o semelalde hictle we

O Q

5,396 likes

michiganstateu &

Follawin
wave |Na Rocz< 8

michiganstateu Il {eels 3o0d to Le a
#Spartan W/

carylansing well done!
12321)eqjdnej | love 2 rg 8 Spartan

gbdaman It's beer over 15y75 522 oL nde
in the Union elevator and you £l creso me
aut Sparty rangres

diwalkerm @nhdamza= Lol seSnarty is
harmless, w5

april_polkadotsparrow Thank you, My [7ree
yoar o d gquate snjcyed this )

© Q

13,920 views
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LinkedIn

fa Michigan State University "uu
R 365,892 followers
- 3mo

The original Spartan statue was unveiled and dedicated 72 years ago today.

P

G Michigan State University nun
] 365,892 followers
- 6mo

Construction on a new solar array project - a venture that could save the university
$10 million over 25 years - has started at MSU. http://go.msu.edu/24y

f’ Michigan State University Ll
TR 365892 followers
- 2mo
1,053 Likes - 24 Comments Born and raised in East Lansing, Biggby Coffee now stretches across Michigan. MSU
alumnus Bob Fish is the co-founder and CEQ. #MSURoadTrip

-

L e TR

618 Likes - 13 Comments
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napchat




Scientific discovery at MSU: FRIB and 1Q

"

S70 views

Reperta Dankyi: The Will to Make a Difference

QSR views ]1‘? 10 _,LTI

MICHIGAN STATE UNIVERSITY

Iyler Dakley: MSU 201/ Homecoming Crand Marshal

1,833 views = | ;3
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Socilal Media Platform Overview

r
MICHIGAN

Michigan State  Michigan Wisconsin Penn State lllinois Purdue Texas A&M

Social Media
Platform
Average

@2y

o
)
=
®)
-

£ B 3 7 6 6 5 9 6 6.875
- 9 7 9 5 6 5 9 7 1 7.125
in_ B 5 6 3 5 7 8 3 55
3 9 3 7 6 7 7 9 7.625
0 6 8 1 0 4 5 1 3.25

"8 3 7 7 5 6 6 7 65
Shodl 767 734 6.34 434 55 67 55

Average
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Team Setup
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Roles in CABS

Rob Zaebst Ellen Doepke Katie Kelly Eric Leopold m

Digital Marketing

Social Media Manager Social Media Manager Metrics Analyst
Strategy
Focus on:
e Graphic Design
FOELE Ehit Focus on: Focus on: Focus on: : C?ntent elzetieh
e Strategy e Video
- Analytlc_s : e Content « Ambassadors/  Evaluating Content | Sentlm_ent Tagging
e Integration with .  Analytics
CABS Content e Responding to Influencers Performance
audience e Listening/Monitoring  Insights/Analysis

Strategy
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Goals

Create engaging content specific to social media that
conveys the MSU Brand (Affinity and Esteem)

Use a data-driven approach to understand how and
why content performs on social media

Develop system for identifying and engaging brand
and topic influencers through social media

Boost MSU sentiment through meaningful interactions
on social media that elicit brand advocacy
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Target Audience

Prospective Students Current Students

Faculty/Staff

|
Most Engaged n You e n
St €lin 4 ClUES €
_ _ » User-Generated Content
« Questions  Videos Authentic C ’ o "
i  Authentic Conversations  Researc
Most Engaging - Nostalgia - Brand Personality
Type of Content - Humor - Grants
» Pride Points - Causes _
* Visuals
- Comment Watch » Create/DIY
- Watc
How they tend . Share - Voice Opinions . Share
to engage  Collaborate
 Read * Read
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Content Strategy
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Aligning to MSU Brand

INDIVIDUAL STRENGTH.
COLLECTIVE POWER.
EXTRAORDINARY IMPACT.

$\|r
R

GENUINE
TENACIOUS
DIVERSE
OPEN
COLLABORATIVE
BOLD
WORLD CHANGING

SPARTANS WILL.
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MSU Style

* Incorporate brand color palette,
typeface and other graphic design
elements into account presence
and social media content.

« Use Spartan helmet — rather than
the block S — in photos, graphics
and other content as applies.

- Update cover photos and other
account visuals on regular basis to
keep presence current and
Interesting.

PANTONE 1855
Spartans Will.

>
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MSU Voice

Personality and tone should
align with brand qualities
and be consistent across
channels.

- Proud but humble. Witty but not
sarcastic. Personable and human.

Posts should be written
specifically for social media.

#SpartansWill

- Don’t copy and paste headlines and
links. Add value to the conversation.
Keep It short and simple.
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What we post: Spartan Spirit, Affinity, Affinity + Esteem

Affinity + Esteem Affinity Spartan Spirit

Tells stories and Messaging that

facts about MSU Messaging from connects you with
that instills respect the brand MSU and the MSU

and admiration platform that Community. Gives

about the great defines what it you pride about

work being done means to be a being a Spartan from
and the impact on Spartan a school spirit

others standpoint.
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Spartan Spirit

('/ Michigan State University
waenss  Published by Sprinklr September 16 at 10:00pm - @

Michigan State University

Nobody looks better in green and white. Happy birthday, Sparty! F
saevass  Published by Sprinklir September 13 at 9:00am - @&

September sunrise over Beaumont Tower. (Photo/K. Stepnitz)
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Affinity

WORK Tb'G'E'rH’ER
ARE THE TANGIBLE

DIEFERENCE
BETWEEN GOOD
TEAMS AND
GREAT TEAMS'™
—TOM 1220

ﬁ michiganstateu

1,598 likes

michiganstateu Truth. #Spartanswil
amsJ_athletics

slate_Dboy oope Real Spartan Shit

doobsmcgoobs ke lylznglon check
out this awescme cesign Go green!

timcookk yeahn
Koolstra_cooiness Dang rght!!

shreck278 fyou' e a true Spartan. you
undarstand this 10 the rullest

akmaag @tmazg maybe he needs to
tzlk to your team.

rebecca_wocster achandlerscad

landen_23msu @nbranch_ I don't think
Virginia wculd classity as elther or those
agh_xii

chris.paone @ab_bruceyE8 going 4ll
the way rspartannaticn

saraaritaa agladaromic @lindsle.dick
spananecitsd GO green!
Aaisveava AN WHITFE P

&

MSU @michlganataleu - Sen 2

Start the mornlng with some #SpartansWill
on #NationalCoffeeDay.

RETWEETS FAVCRICES

83 163

A20F: AMERE

%

MSU @mich ganstatou - Sec 24

SavelhePlanetindWords: Who will?
Spartans Will.

IT’S NOT JUST WHAT
WE DO, BUT WHY
AND HOW WE DO IT,
THAT DISTINGUISHES
US AS SPARTANS.

{@w
R

SPARTANS WILL.

RFTNFFTS FAVORITFS

41 66

B i E R
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Affinity + Esteem

7z Michigan State University

Published by Sprinkir [?] - September 30 at 9:00am - &

Michigan State University College of Education has established a reputation
for excellence and visionary thinking across the world. http:/go.msu.edu/Cvy

#SpartansWill
i enamwoerense | -
("\ Michigan State University
warss  Published by Sprinkir [?] - September 7 at 9:06am - @
° - R 0 70t Snark Weok winout e frs wo-heacid bull shark, & Giscovery conimed by MSU MSU's turfgrass management program is one of the best in the

nation. http://go.msu.edu/Fvz

soentsts. hiip Ao msu. adutws @ Public

R - o

| | O I z ; ; I I S I e S 5 Michigan Stae University, Meredih Mescher, Anthory Siclano  Top Comments »
.L @ Thg This Phowo

and 1 821 others ke his
Q ASd Locaon

NATION’S TOP-RATED o Crane b

GRADUATE PROGRAMS IN ELEMENTARY
AND SECONDARY EDUCATION

U.S. NEWS & WORLD REPORT

93,875 people reached Boost Post

i Like » Comment % Share R~

OO0 1.2k Top Comments ~
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What we post: Spartan Spirit, Affinity, Affinity + Esteem

Esteem + Affinity Spartan Spirit

F Michigan Stete University
‘ Mudished by Clen Dosphe Ouxber 14 xi S Lo Cdiv: A

Ly 2050, Ihet w g s papalaine ix exiectng fnreacn B dean T fem 2
papubibion ey s@e. fond pamiesion el nees viramse oy T pe-cent
00 2ercant MSL rasearzaece 3% warking to ¢ ve e proziem.
Mipfigo.meuac JTNS F32atansWi

Affinity + Esteem Affinity

Student Life, Campus
Photos, A Day in the Life,
Trending Topics

Research Stories,
Reputation Drivers
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Content Filters

Must have strong visual (photo, video, GIF, etc.)

Must be timely and/or on topic
Must be engaging for audience and platform
Must be written in language that makes sense for social media
Must contain proper hashtags, links, and other social attributes
Must follow best practices for social media
Must contribute to overall social media strategy content needs

Must fit with CABS social media content needs
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Content Types (Grid)

Brand Content Types

Affinity  Affinity + Esteem Spartan Spirit Frequency Source
Signature Products X X 1/quarter CABS
Dedicated Brand Content X X 1/quarter CABS
Spartans Will. Advertising X 1/quarter BVK; CABS
Dedicated Strategic Story Content X X 2/month CABS
Repurposed Content X X 1/quarter CABS; Campus
UGC: Proactive X X X 2/year CABS; Campus
UGC: Reactive X X 3/week Ellen; Campus
News Stories X X 3/week Media Team; Ellen; Campus
Quote Tiles X X 2/month Interns; Design Team
HTBT/#FBF X X X 2/quarter Ellen; Interns
Motivational X X 2/month Interns; Ellen
Holiday X as applies Interns; Ellen
#Day X X X 2/month Interns; Ellen
Trending Topics X X 1/month Interns; Ellen
Campus Photos X 3-4/week Photo Team
Campus Shares X X X 5/week Ellen
Pride Points X X 1/week Media Team; Ellen
Takeovers X X 2/month Interns; Campus
Paid Social Media Ads X 10/month BVK
Live Videos X X 1/month Interns; Video Team
Stories X X 2/week Interns
Affinity Videos X 1/month Video Team; Ellen; Interns
Text Over Video X X 1/month Video Team
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Content Types

f’ MSU @ @michiganstateu - Aug 22 v

‘\ This summer, we took an #MSURoadTrip to get a first-hand look at #MSU's =
- impact across Michigan. Cheik it out! go.msg.edu/QNz > S I g n a t u re P ro d u Cts
Large, brand-aligned projects

Frequency: 1/quarter
Source: CABS
Brand content type: Affinity;
Affinity + Esteem

\_
HOW. T AKE

GINGE»3READ
SPARTANS

Michigan State University @
wanaes  Published by Sprnkir 121 - December 14 2016 - @

&

As Spartans, what wa're made 0t makes a diferance. Happy haldays! http//go.msu.edu/CGXy

Q Your video is popular in Michigan Boost POs1

10CK Views
o) Like (J Comment £ Share R v

DD = Ana Maria Aimonte, Justin Serafini and 2.1 others Top Commarts ™
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Content Types

i\ Michigan State University @ Dedicated Brand Content

Published by Sprinkir - December 28, 2016 - 3

"What's inside me is the Spartan Will, and that carries me each and every CO ﬂ te ﬂt t h at d e | IV@ I’S b ra ﬂ d
day." —Coach Tom |1zzo http://go.msu.eduitZy #SpartansWill . .

message without having to tell a
story

Frequency: 1/quarter
Source: CABS
Brand content type: Affinity;
Affinity + Esteem

w2 E CANCER
111,491 people reached - <Q
':: ll’_‘}l ‘,||"“|" VV ] [ Y o U ’i ‘ i, =
TOMORROW BETTER?
i Like » Comment Share
PROMOTE THE DNOERSTANCING Provid e
OO Nancy Louise Appel, Bob Tomi Bartley and 1.3K others Top Con 0F COLTORAL O\TTERENCS _
,‘“.\ AL tr oy f
L.CV(, y‘li,é\“, ' T ‘
Jouvsely vt

A Better Tomorrow: Michigan State University

F Michigan State University
i Subscribe .
/ ‘ 11,947 views

+ hdd10 A Shere «na Ncre I‘ 3 ,I 3
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Content Types

F MSU @ @michiganstateu - 18 Mar 2016 v g™ Michigan State University @

§ ST e & TS s Spartans Will. Advertising

Content that delivers brand
message through advertising
measures

Frequency: 1/quarter
Source: BVK; CABS
Brand content type: Affinity

WHO WILL
TACKLE THE
WORLD’S
BIGGEST
PROBLEMS?

T1 16 ) 75 1|

< b - e IR
s S o
..-,rv*t./'-..', = ! 3 . ' s> =3
137,951 people reached Boost Post
il Like ® Commen t Share R~

(D Michelle Tyler, Aman Sarna and 3.9K others Top Comments ~
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Content Types

f’ Mlchlgan State Umversnty

wasvans  PUDIIS y Sprinkir [?] - September 7 at 9:06am - @
L LS.

MSU's turfgrass management program is one of the best in the nation.

MSU @& http://go.msu.edu/Fvz

wewe  @michiganstateu

Home to the top-ranked School of
Packaging, #MSU has been thinking out
the box for more than half a century.
go.msu.edu/rBz

2L 196,661 people reached

] Boost Post

- 4 Il ' e
159K Views

‘! )
| %

9:00 AM - 15 Jun 2017

25 Retweets 78 Likes & e @ 8 /' ‘3 0 @ @

[ﬁ) Like (J Comment &> Share &~

Qo ‘s Kate Loveisgood, Mary Falkenberg and 1.5K others Top Comments ™

Dedicated Strategic
Story Content

Content that delivers brand
message through a story

Frequency: 2/month
Source: CABS
Brand content type: Affinity;
Affinity + Esteem
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Content Types

» MSU @ @michiganstateu - Jul 20 v R d C t t
ﬁ‘ .@MSUCollegeofEd's Urban Immersion Fellowship program gives teachers-in- e p u r p os e o n e n

had training a jump-start on their futures. #MSURoadTrip

' Content repurposed from
It's summer campus community
n Detroit.

Freguency: 1/quarter
Source: CABS; Campus

f.- MSU @ @michiganstateu - Feb 23 v Brand Content type: Aﬂ:l N Itya
YR #MsU's agricultural roots are infusing #Michigan's robust beer industry with the Affin |ty + EFsteem

™" revival of Spartan barley. go.msu.edu/SMy

QO 1 T1l 26 \/ 39 1l
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Content Types
UGC: Proactive

(& Mochganstate University User-generated content around

\é‘vhant exclusi;etSpgna;\:s Will. swa??bTe]ll us what y:; di:jt thiSs summer! a p rOJ e Ct/Ca m p a | g n p rO a Ct | Ve | y
are your photos in the comments below, or use #SpartanSummer.

https://go.msu.edu/WNz g a t h e re d

Frequency: 2/year
Source: CABS; Campus
Brand content type: Affinity +
Esteem; Affinity; Spartan Spirit

F MSU @ @michiganstateu - 14 Jul 2015 v
% Hundreds of voices. One song. Join the #MSUFightSong Virtual Choir.
bit.ly/1UYa60I

1P AR TANY

2L 62,514 people reached Boost Post

[ﬂ) Like () Comment > Share g

WEMSUFight?

(DO scott Geiger, Lisa Minar Morgan and 532 others Top Comments ~ S/ 1 Q7 \/ 12 [
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Content Types
UGC: Reactive

B richigsoststen @ Following User-generated content we find

-
P .

michiganstateu #Spa-tan friends are
forever. @ sl @rystamatt @jit.photo

gt Frequency: 3/week
s owens. et mch Otoctnal b Source: Ellen; Campus

erecroscsinmay @nesl white @cpharms1

4

l\nvlyysliakmr Soon to be YOU! @iiibe en B ra n d Co n te n t ty pe : S p a rt a n

theoriginal_bean " A/Gs_owens_

kari.marciniak Why yes, yes they are! S p i rit; Affi n ity + EStee m

@sparty.esch
mellabath @l ndseyrelacks #t-th

kazemikim @parker58ca
@szrah_baby113C

i

c.pharms1 *4/8s owers |

(.' Michigan State University

eerazainal @elm eramseyv

© Q

7,407 likes

Looks ke a Spartan © us. (Phoso/Justin M)

OO s

- David Karnosky And hore s his S5t phono! Mine
v was st )

BSPARTANSWLL

Uke - Reply o

Jodi O'Connor Jakeway My granccaughte

’, ° Eizabeth ** Al my tabes are Soatars
" ”~

Mt Jan State Ur Stacke Niswonper | O s 50 our Joshiyry Swice

SPARTAN SEL'FI’E WHO WILL? SPARTANS WILL

Py
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Content Types

News Stories
(® Michigan State University MSUToday stories or media hits

waenass  PUDIished by Sprinkir [2]1- 21 hrs - @
L AlS .

MSU ranks in the top 8 percent of universities in the U.S., according to the
latest annual assessment from The Wall Street Journal and Times Higher

Coucaton, Frequency: 3/week
‘ : Source: Media Team; Ellen;

ﬁ MSU & @michiganstateu - Sep 20 v Ca m p U S

#MSU alumnus Eli Broad is one of the greatest living business minds, according

" to @Forbes. Ditly/2xIShZV #Spartans\Wil Brand content type: Afflnlty’
. Spartan Spirit

MSU cracks top 8 percent in national ranking

MSU ranks in the top 8 percent of universities in the United States, according to the
latest annual assessment from the Wall Street Journal and Times Higher Education.

MSUTODAY.MSU.EDU

2L 89,307 people reached Boost Post

[ﬁ) Like () Comment > Share

0

v

oo ‘% Jeni Rawa, Beverly Rice Weber and 2K others Top Comments ™

11 24 ) ot Al

o
N
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Content Types

Quote Tiles

Quotes that reflect the Spartans
Will. brand

f,- MSU @ @michiganstateu - Aug 7 v
__5_‘_ You do you. #SpartansWill #MondayMotivation

Frequency: 2/month
Source: Interns; Design Team
Brand content type: Affinity +

Esteem; Spartan Spirit

ﬁ michiganstateu @9 Following

michiganstateu Just <o you know.
£M3SUVelcome
soul on fird

_ " soproud of my alma
mater!!
soul_on_fir3 Not a "sa‘e space" more like
COTMCN SENse
H E R E n N D ayeee_itzjaden | wanna oo 10 mau 50 bad
almdbk cenayeeazeeee Soziekinr
c T @derikeark @ ramipaker @ugur_durik
nakkibb So is your monsy &
AS AN
butte_tea £spartacular 7
INDIVIDUAL
. < Q
3,226 hkes

JJ &

gabevansumeren (If you adhere to all

President Lou Anna K. Simon
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Content Types #TBT/#FBF

Throwback and historical
ﬁ MSU & @michiganstateu - 16 Sep 2016 v

.@TheRealSparty looks a little different today. #FlashbackFriday CO n te ﬂ t

APARTAMNY
Wil

Freguency: 2/quarter
Source: Ellen; Interns
Brand content type: Spartan
Spirit; Affinity + Esteem; Affinity

F MSU & @michiganstateu - 14 Oct 2016 v
___5_‘_ On this day in 1960, JFK gave a speech at @MSUUnion. bit.ly/2e1dIr6
™ #FlashbackFriday

O 11 67 () 185 1|
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Content Types

Motivational
G MSUo Cmchgmtaes y Content that motivates and

Last week of classes, but you got this, #Spartans. #MondayMotivation

= INSpIres
T, v g e g A Frequency: 2/month
B | Source: Interns; Ellen
i G MSUO@mchlganstateu Aug24 v Brand Content type: Spartan

Spirit; Affinity + Esteem

Q 2 11 55 ) 130 l




’ MICHIGAN STATE UNIVERSITY

Content Types
@ Msuo . HOIiday

= Orichigrsta Content related to national
Michigan State University @ .
f?.. Publ Cgad by Ellen Doepke tym 16- @ h O | I d ays

Happy Easter, Spartans!

Happy Valentine's Day, #Spartans! <

Frequency: As applies
Source: Interns; Ellen
Brand content type: Spartan
Spirit

9:05 AM - 14 Feb 2017

72 Retwaets 180 Likes 665?3@”’&@@‘:)

AL 162,648 people reached Boost Post

[f) Like D Comment A> Share S~

DO Lisa Pelletier Foster and 3.4K others Top Comments ~
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Content Types
H#Day

ﬁ MSU @ @michiganstateu - Sep 25 v
J™ .@MSULibraries has the largest library comic book collection in the world. I
m-  OMSULlbraries nas the Content related to national

days of celebration

Frequency: 2/month
e —— 5 Source: Interns; Ellen
punilainkiiiuiohchiotinissiiinbibnsiiaiiaionid Brand content type: Spartan
” Spirit; Affinity + Esteem;
Affinity




Content Types

And awesome views

& Msuo

-=w=  @michigenstateu

The history behind #MSU's West Circle is

something Leslie Knope could get behind.

#GalentinesDay

The Women of
WEST CIRC_LE

12:00 FM - 13 Feb 2C17

54 Rotweets 126 Likas “ Bl z @ “ 3 ﬂ‘ g a

Losw hatheray
oL
wiehed Ml & rarmedin o
£ _ouse Mattaasy Campbed

s vl un
v Muye Mall & rarvex

At Mary Mays e vat - ~ 5 . v

o adecwe or e crsaticr ARO e M5 0 s Horrm Deorormac
o W™ ' N e I O 99w ™
v L Poag of o wwmee ey s Veewd Yoty *m e

e restery ol LU selnas ot Soe s

MICHIGAN STATE UNIVERSITY

Trending Topics

Trending topics and pop culture
content

Frequency: 1/month
Source: Interns; Ellen
Brand content type: Spartan
Spirit; Affinity + Esteem



MICHIGAN STATE UNIVERSITY

Content Types

MSU & @michiganstateu - Aug 9 v Ca m p u S P h Otos

f.-
R Home. ¥ #MSUView

o - | - Seasonal, scenic photos of
3 ~ TolR campus

Frequency: 3-4/week
Source: Photo Team
Brand content type: Spartan
Spirit

ﬁ michiganstaieu © Following

michiganstateu Sepltamnear faunrise over
EMEL)'s Benumnan: Tovser. Gel Rksleppy

davemartinS005 Seautiful Go Green. Go

Sparlans

likgolden Wow | have scme ¢eat memrories

vvvvv

thetlowerthatwillbloom <0,s5 pret:t
polganistudio Swaet memories 7
goddessjacqui Gend mamoriaa!

samwash8385 Go grean

O Q

3,826 likes
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Content Types

Campus Shares
6 :::JpF:I:Jzi:natMSU@MSUSuppIyChain'Sep20 v COﬂtent Sha red dlreCtly from

We are proud to be ranked #1 in Supply Chain Management for the seventh year

in a row. #SpartansWill Campus COmmUﬂlty

Frequency: 5/week
Source: Campus community, Ellen
Brand content type: Affinity;
Affinity + Esteem; Spartan Spirit

‘ ! g 11 You Retweeted

MSU MD @VSUMD - Sep 20 v

’ Today we are excited to celebrate the new @michiganstateu Grand Rapids
Research Center. It will open doors to medical discovery

1

QO 1 T 21 ) 103 ~
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Content Types

Pride Points

- MSU @ @michiganstateu - Aug 25 vV . .
_G_‘_ With more than 8,000 new first-year students, the Class of 2021 will be one of CO N te N t t h at h | g h | | g h tS sources
the largest freshman classes in #MSU history. #MSUPride .
of MSU pride
/

Frequency: 1/week
Source: Media Team; Ellen
Brand content type: Affinity;
Affinity + Esteem

F MSU & @michiganstateu - Sep 15 v
”5_‘_ Six @MLB fields are currently maintained by #MSU graduates. go.msu.edu/jvz
#SpartansWill

A

O 1 1 132 ) 406 1l BOSTON

MINNEAPOLIS ' ’

DETROIT
&7

CINCINNATI
SAN FRANCISCO

O 3 1 72 ) 289 I
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Content Types

Takeovers

Content highlighting events,
experiences, and days in the life

Frequency: 2/month
Source: Interns; Campus
Brand content type: Affinity +
Esteem; Spartan Spirit

Follow us on twitter @msu_racing and on
facebook.com/MSUFormulaRacing
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Content Types

Paid social media ads
LA S Paid advertising that helps

-

Strong as one. Extraordinary together. Sign up for MSUToday and stay

connected. meet metrics goals

Frequency: 10/month
R Source: BVK
L ’ Brand content type: Affinity

Follow the official Twitter page of Michigan
State University. #SpartansWill

Sign Up for MSUToday

Stay connected. Subscribe to MSUToday Weekly Update and the MSUToday Dalily
Pride Point.
Sign Up
2L 8,390 people reached
o) Like () Comment ) Share R~
(DO Karl Kindt, Claire Luce and 93 others Top Comments ™

10:36 AM - 29 Nov 2016

4likes o D B



MICHIGAN STATE UNIVERSITY

Content Types
el A2

Live Videos
Facebook Live videos

-

Frequency: 1/month
Source: Interns; Video Team
Brand content type: Affinity +
Esteem; Spartan Spirit

ﬁ Michigan State University @ wzs live.

wame  PUbIENEd by Ellan Doopke |7 - JUy 21 - @

—

MSU alumna Alex Clark of Bon Bon Bon was nared the best young pastry che® in the warld by Forbes.
Ve ara visitirg Ton's brand new spaca in | lamtramck! #V 5L FoacTrip

R 268,066 peopla rrached
™ peop Sl Boost Post

[1'::- Like O Comment &> Share R~
Qo e Heather Obrecht White, Jm Gancll and 29K others Reatime Camrmets ™

ﬁ Michigan State University @ was live.

waraen AL - WY

Check ou: tre noon concert In Beaurnont ov/ert

Q@ Your videz s popular in Michigan Boost Post

SBK Vows
) Like ([J Comment > Share L

OO‘.’ Mary Schellpyelfer, Kooniz Ser-and 11K otbers Toon Comrerts™



MICHIGAN STATE UNIVERSITY

Content Types

Stories

Storyboarded content for
Snapchat and Instagram Stories
that highlights campus events
and experiences

Frequency: 2/week
Source: Interns
Brand content type: Affinity +
Esteem; Spartan Spirit

, e & o

V40 L

This is the secret pathway to the bells #

MSU's Broad Art Museum is one of only two
buildings in the U.S. designed by Zaha
Hadid.
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Content Types

r.- MSU & @michiganstateu - Aug 21 Vv TeXt Ove r Vi d eo

" ‘::;ssedp;a:drryo:s;;; :c\:/c;\poi;nabsatatls;sni:fiu research. The grasshopper mouse I: e a t u r e re C u tS O r Ot h e r C O n t e n t
\ with text over video

THE MOUSE IS ABLE TO
WITHSTAND MULTIPLE STING

Frequency: I/month
Source: Video Team
Brand content type: Affinity +
Esteem; Affinity

>

ﬁ_ Michigan State University ©
s P >d by Eprinkl” Scptemrber 12

MSU will soon oe home to the largest-<nown solar carport system in the J.S5. http//go.msu.edu/NGz
O 2 T 26 ™) 104 #iSpartansWill

48 482,452 people reached m

003." Catry Hocper Nyosoer, Sammy Figurskl and 5.7K others lop Comments ™
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Content Types

. Affinity Videos

Michigan State University Videos that drive affinity for the

ary | MSU brand

New year, same Spartans Will.

Frequency: 1/month
Source: Video Team; Ellen
Brand content type: Affinity

Michigan State University @
December 21, 2016 - &

Take a look back at MSU's year. #SpartansWill
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Campus Community
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Campus Community

o\ & MICHIGAN STATE
Y ©Oin i: 3 . .
+ Regular meetings to discuss new
Websit . 3 i topics in social media, have face-to-
ebsite - cabs.msu.edu/social-media/ face interaction with social users and
communicators to obtain information . Email listserv
on soclal media & strategy .
. - Used to communicate
Plan to add blog for more timely, less .
announcements, meeting Invitations
evergreen content.
- #MSUsocial and recaps
| | - Facebook group
Hashtag used across social media L
T . + Used for day-to-day communications,
platforms for sharing information from L . . .
. . . sharing informative articles, polling
meetings and networking with
members, etc.

members

« Quarterly meetings
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Campus Community

Building partnerships with campus social media communicators

Ensures MSU'’s social media content stays well-rounded and up-to-
date, and increases unit participation in UGC campaigns

Develops connection to account managers, which can be used
when addressing areas of concern

Fosters goodwill, communication, and makes partners more apt to
share MSU’s content

Helps MSU maintain role as expert and leader in social media

Provides best-in-class examples, brand alignment, strategy tips,
and information on updates to social platforms




MICHIGAN STATE UNIVERSITY

Content from the Campus Community

F MSU @ @michiganstateu - Sep 20 v 11 MSU Retweeted
_5_ Are you registered? Get your vote on, #Spartans, and let's win this challenge. MSU CON Advisors @MSUCONAdvisors - Sep 13 v
go.msu.edu/xYz #B1GVotes @, Fight or Flight? “I jumped right in and began CPR. My tiny strength felt

powerful,” #MSUFirstANurse Amy Bakalar. joom.ag/mVxW/p6

15510

VOTING
CHALLENGE

1 8. 8.8.8.8. 8.8 ¢

11 MSU Retweeted

MSU MD @MSUMD - Sep 20 v
Today we are excited to celebrate the new @michiganstateu Grand Rapids

Research Center. It will open doors to medical discovery Ll MSU Retweeted

Food@MSU @MSUFood - Sep 22 v
Cheer on @MSU_Football this #homecoming and enjoy a tailgate for two at Our
Table. Enter at food.msu.edu today! #GoGreen

)

Win a
Seat at
Our
Table!

FOOD
@MSU-

“OUR
TABLE”

Let’s talk food!




MICHIGAN STATE UNIVERSITY

Influencers/Ambassadors
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Brand Influencers

Building strategic relationships with individuals and organizations
who are strong supporters of the MSU brand

Extends the reach of MSU’s social media content through
identified brand influencers who share it to their networks

Develops connection between influencers and CABS, which can be
used when addressing areas of concern or promoting campaigns

Provides an opportunity for testing new messaging
and campaigns among individuals familiar with the brand

Capitalizes on individuals’ likelihood to accept recommendations
and information from peers rather than brands

Promotes MSU messaging into influencers’ niche networks, allowing
us to target audiences (government, research, donors, etc.)




’ MICHIGAN STATE UNIVERSITY

Research Influencers

Building strategic relationships with media outlets and journalists
to promote MSU’s research and academic programs

Enhances MSU’s reputation by encouraging media placements
concerning our research and areas of expertise

Develops relationship between influential media and CABS,
which can be used when pitching news stories or experts

Allows CABS to identify conversation spaces relating to particular
research topics and develop an outreach strategy to participate

Extends MSU’s messaging relating to particular areas of research by
capitalizing on relationships with those actively discussing the topic




MICHIGAN STATE UNIVERSITY

Listening and Monitoring
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|lssues
Today: Monitoring conversations Future: Expand to include priority
around the brand and campus to research areas in order to identify
identify trending topics, influencers and ways that MSU
conversation themes, sentiment can enter the conversation
Brand Topics AUTONOMOUS
(i.e. Michigan State, MSU, 11 CYBERCRIME VEHICLES

#SpartansWill)

FOOD
Specific Issues 12 SECURITY
(i.e. time-sensitive issues) ANTIBIOTIC
RESISTENCE

General Awareness 38

(i.e. fire, chemical spill)

PARKINSON’S
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Analytics



MICHIGAN STATE UNIVERSITY

Social Media Analytics

MICHIGAN STATE
UNIVERSITY

EXECUTIVE DASHBOARD

CABS EXECUTIVE DASHBOARD

Y2017

1,525

Number of articles placed in
key outlets

REACH

01.56M 0251K

Number of people v!ho visted Namber of suoscrioers o the
MSUToday or a CABS-menzged, MSUToday weekly e-nawslettar
reputaticn-ouilding websize?

01.14M |079M

Numker of people following MSU's cfficial Number of impressions posts publisha!
sccial accounts: Facebook, Twittar, Linkedin, on CABS-mznzged proparties receiva
Instagram, Snaochars, anc YouTube across Facebook Twitte, and L nkec

FYTZRESULTS? ¢/n) +163K / +12% +13K / +6% -151K / -12% +1.7M / +2% -418 / -21%
FY17 GOAL 1.4M 237.2K 1.29M 77M 1,943
FY18 GOAL 1.55M 275K 1.27M 82.9M 1.584

CONSUMPTION

i |:|' - N\ / NN/
Ik__ = I ."‘::-'.'_-,':'.""" ' li---“' ‘:.-'—.",..J'I‘ -

Number of conten: pages viewec by Percentage of weekly Number of times people clickad on links,
people whe visited MSLTcday ora CABS- MSLToday e-newsletiers that photos. ard videos n MSU pcsts cn
managed. repu:ation-bui'ding websitz4 werz opened by subscribars Facebook. Twitzer. and Linkadin

FY17 RESULTS? (+/n) +59K / +3% +0.9% / +6% +405K / +52%
FY17 GOAL 1.86M 15.1% 773K
FY18 GOAL 1.89M 16% 1.0M

BRAND ENGAGEMENT

04,519

Numker of new sLbscrberstc
Lie M3UTuday week y e-news elier

Number of new rcllowers of MSU's orvicl
social acuounls: Favebook, Twiler Link=dl
Instagram, Snepchet, and YouTube

Actions taken by MSU sodal Tallowers ard thaar
riands to share MSU content on Facebook,
Twitter, Instagram, and Linked n

FY17 RESULTS? (+/a} -1.2K / -21% -96K / -31% +172K / +10%

FY17 GOAL 5,736 305K 1.7M
FY18 GOAL 4,889 139K 2.2M

TCABS added appraamately 21,000 M5U 'ocay subscnbers from the Orice of Admissions In February 2014 hese individuzgis were given the opportunity to unsuoscribe
(opt out) betore they began receiving weekly communications from CABS.

2FY17 Results (z/4) represents the cifference between FYI7 actual and CABS Fr17 goal The ‘Irst value Indicates numeric dfference, the secord percent difference.
3In FY17 other CABS-managed wabsites Includad the 2016 hollday greeting, the 2016 Preskient’'s Report The Wil to Make a Cifference, and Your Tomorrow (2016 Tall welzome).

CABS ANNUAL REPORT
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Social Media Analytics

Engagement

Social Followers/

) Social Interactions Social Actions
Impressions
eImpressions Clicks *Shares
eVideo Views eVideo Views cComments
(any length) (above 3
second-views) Retweets
eTotal Followers
eLikes

New Followers



Every time MSU posts

MICHIGAN STATE UNIVERSITY

9
POSTS/WEEK

131,239
REACH/POST

1,776
ACTIONS/POST

15
POSTS/WEEK

21,975
REACH/POST

179
ACTIONS/POST

4
POSTS/WEEK

101,940
REACH/POST

410
ACTIONS/POST

7
POSTS/WEEK

1,336

VIDEO VIEWS/
POST

3,133
ACTIONS/POST

2
POSTS/WEEK

769

VIDEO VIEWS/
POST

12
ACTIONS/POST



’ MICHIGAN STATE UNIVERSITY

Average Post Performance by Post Type

Facebook, Twitter, & Linkedln Combined

# of Posts R:::'t‘/ "Ii,';ii/ s';i’:ts/ c°“|','::t“ts/ Video Views/Post

Photo 395 47,492 587 67 12 --
Video 236 67,971 442 126 18 2,540
Text 194 62,939 612 98 16 --
Graphic 200 49,433 486 101 1 -
Link 91 38,131 408 91 7 3,145
GIF 53 58,352 350 22 10 --
TOTAL 1,169 54,943 518 87 14 655

*Date Range: 1/1/2017 to 10/22/2017



Social Media Analytics

Facebook Benchmarks

Photo

Video
Text

Graphic
Link
GIF

# of Posts

112

85
49

45
81
9

381 131,239

Reach/
Post

158,560

207,602

Likes/
Post

1,565

1,771
1,567

1,655
1,215

MICHIGAN STATE UNIVERSITY

Shares/
Post

304
280

311

332

Comments/
Post

47
55

42

Video
Views/Post

6,330

4,270




Social Media Analytics

Twitter Benchmarks

Y,

Photo

Video
Text

Graphic
Link
GIF

# of Posts

237

119
103

134

43

Reach/
Post

23,799
22,727

22,769

Likes/
Post

149

159

149

MICHIGAN STATE UNIVERSITY

Shares/
Post

37
42

42

Comments/
Post

1
1
2
1

Video
Views/Post

2,916

2,996




Social Media Analytics

Linkedln Benchmarks

in,

Photo

Video
Text

Graphic
Link
GIF

# of Posts

46

32
42

21
10
1

152

Reach/
Post

115,230

114,600

95,904

Likes/
Post

461

369
402

360

352

MICHIGAN STATE UNIVERSITY

Shares/
Post

27

33
32

Comments/
Post

14

Video
Views/Post
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Social Media Analytics
85 Video Posts

4.95 MM

Video Views Funnel

(Facebook Only)

5% of users who view a video for 2 sec. Video Views
3 sec. or greater watch to 95% - 9%
completion

10 sec. Video Views

e 69% of the 4.95 MM 3 second
video viewers fallout before
viewing for 10 second or greater

65%
S

*Date Range: 1/1/2017 to 10/22/2017
**Fallout percentage is indicated by arrow on right side of funnel.
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Summary
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Summary - Goals

Create engaging content specific to social media that
conveys the MSU Brand (Affinity and Esteem)

Use a data-driven approach to understand how and
why content performs on social media

Develop system for identifying and engaging brand
and topic influencers through social media

Boost MSU sentiment through meaningful interactions
on social media that elicit brand advocacy




