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MS SOCIAL 
MEDIA 
CONTENTSTRATEGY



CONTENT TYPES



SIGNATURE PRODUCTS 
DEDICATED BRAND CONTENT 
DEDICATED STRATEGIC STORY CONTENT 
SPARTANS WILL. ADVERTISING 
REPURPOSED CONTENT 
UGC: PROACTIVE 
UGC: REACTIVE 
NEWS RELEASES/STORIES 
QUOTE TILES 
MOTIVATIONAL 
HOLIDAY 
#DAY 
TRENDING TOPICS 
CAMPUS PHOTOS 
CAMPUS SHARES 
PRIDE POINTS 
TAKEOVERS 
PAID SOCIAL MEDIA ADS 





SIGNATURE PROJECTS



DEDICATED BRAND CONTENT
Content that 

delivers brand 
messaging without 

having to tell a 
story



DEDICATED STRATEGIC STORY 
CONTENT Content that 

delivers brand 
messaging 

through a story



SPARTANS WILL. ADVERTISING



REPURPOSED CONTENT



UGC: PROACTIVE

User-generated content we ask for



UGC: REACTIVE

User-generated content we find 



NEWS RELEASES/STORIES



QUOTE TILES



MOTIVATIONAL



HOLIDAY



#DAY

National 
days of 

celebration



TRENDING TOPICS

Pop culture 
and on-the-
fly trends



CAMPUS PHOTOS



CAMPUS SHARES



PRIDE POINTS



TAKEOVERS



PAID SOCIAL MEDIA ADS



CALENDAR EXAMPLE


