
SOCIAL MEDIA 
EVENT PROMOTION 

Social @ Michigan State, Dec. 19



PLANNING



Get everyone together
● Gain additional insight about upcoming 

programs + events 

● Provides important face-to-face time 

● Gives social media a seat at the table



IMPLEMENTATION



Editorial Calendar
● Excellent way to schedule posts 

● Ensures a variety of posts



Social Drafting
● Helps diversify content 

● Reminds you of your own best practices… 

● ...while also looking at the big picture



Testing Strategies
● Which strategy fits you and your audience best? 

● Follow the metrics 

● Stay flexible



PAID PROMOTION



Campaign

← We love using the engagement 

     bid for event responses!



Ad set



Creative



FOLLOW-UP



The event happened—now what?
● Keep your audience engaged 

● Post within the event 

● Take advantage of likes



QUICK TIPS + TRICKS
● Share the ticket link in the event description, as well as in the designated ticket link location. 

● Within each post about an event, be sure to tag the event as well as provide a direct link to either the event page or ticketing page. 

● Posting inside the event is super important! 

● Try to ensure that someone takes ownership of making the event if it is a partnership—it’s important to have only one central event that 
everyone shares. You can always add multiple hosts to have the event show up on everyone’s pages. 

● Look at the pros and cons of who will host the event—is one page’s audience more likely to participate than another? 

● Pay attention to the audiences you’re reaching with your paid promotions. You don’t want to compete with yourself by targeting the same 
group too many times within a date range.
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